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The purpose of this Product Marketing Guide is to further enhance your product knowledge of the Hyster H70-120XM Pneumatic lift truck and present competitive offerings.  The information contained in this guidebook provides you with the knowledge needed to effectively position the Hyster pneumatic lift truck as your customers’ material handling solution.  

The following sections make up the Product Marketing Guide.

Section 1: Marketing Overview:  A brief overview of product, market and the top 20 SIC (Standard Industrial Classification) Industries that use the Class 5 lift truck.  
Section 2: Marketing Literature:  Includes a product brochure which details the features and designs of the H70-120 XM truck, a technical guide and a pocket guide.

The technical guide details all the critical specifications of the truck.  The pocket guide is a quick reference outline of the truck features and systems.

Section 3: Sales Training Product Presentation:  Developed by the Sales Training department,  this section provides an in depth breakdown of the truck features and the truck systems.  

Section4: Product FAB Statements: Consists of a series of charts that will present truck features and explain the advantages and the benefits of the particular feature identified.  FAB (Features – Advantages – Benefits).   An example of how to use the FAB statements is also included.  

Section 5:  Competitive Review:  Key specification comparison of the Hyster product versus the top 9 competitors in this market.  A side-by-side comparison of specific truck features of the Hyster product versus selected competitors. 

Section 6:  Sales Training Competitive Presentation:  This is an in-depth comparison of the Hyster pneumatic lift truck versus selected competitors.
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