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The purpose of this Product Marketing Guide is to enhance your product knowledge of the Hyster J30-40XMT2 electric lift truck and present and contrast competitive offerings.  The information contained in this guidebook provides you with the knowledge needed to effectively position the Hyster J30-40XMT2 electric lift truck as your customers’ material handling solution.  

The following sections make up the Product Marketing Guide.

Section 1: Marketing Overview:  

· Product Overview: A brief discussion on enhancements and key features of the J30-40XMT2. 
· Target Market Analysis: Presents an overview of the marketing environment and the top 25 SIC markets in which the Class 1 products participate. Also provided is a page listing the top 15 industries in which the J30-40XMT2 is currently being sold.
· Brand Character / Exploiting the Hyster Dealer advantage: Provides details of Hyster Company’s strengths and the advantage of Hyster Company’s dealership network. 
Section 2: Marketing Literature:  

· Brochure / Technical Guide: The J30-40XMT2 color brochure and Technical Guide are provided.

· Pocket Guide: Word document that summarizes key truck features and benefits. A tri-fold / pocket size version is provided in the inner cover of this binder.

· Glossary of Terms: Three page Word document that defines some of the terminology that is used throughout the Product Marketing Guide. 

Section 3: Sales Training Product Presentation:  

· Developed by the Sales Training department, this section provides an in-depth breakdown of the truck features and the truck systems.  

Section4: Product FAB Statements:
· Summary / Example: A brief discussion on the FAB (Features / Advantages / Benefits) approach to selling, and an example of how this technique can be used to target your customer’s needs.

· Features / Advantages / Benefits: This section features a series of charts, which identify six key performance attributes of the J30-40XMT2. Each attribute is further detailed with a discussion of features, advantages and benefits. The discussion enables you to structure a customer-focused presentation that addresses his/her critical needs. 

Section 5:  Competitive Review:
· Key Specifications Summary: A spreadsheet that details all standard options for the Hyster J30-40XMT2 and for six of the top competitors that participate in this market.
· Competitive Comparison: Power Point presentation highlighting key features of both the Hyster product and the competition. Benefits of the Hyster features / product over the competition are detailed.
Section 6: Competitive Presentation: 

· An in-depth comparison of the Hyster J30-40XMT2 and three of the top competitors. This presentation fully details the competitive advantages of the Hyster J30-40XMT2 as compared to:
1) Mitsubishi / Caterpillar   2)  Toyota   3)  Crown

The above manufacturers, combined with NACCO Materials Handling Group (NMHG) represent approximately 80% of the total Class I three wheel sit down electric rider lift trucks.
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