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 2010 Hyster/Dealer Marketing Campaigns
Attention: Hyster Dealer Principals

Subject:  Hyster Marketing Manager Delegate
Let’s Help Each Other Grow Our Business!

We all know how increasingly competitive the forklift market has become. Today, more than ever, the role of marketing is becoming critical to the sales effort to distinguish our products and programs from the competition. 

As you can see from today’s communications, Marketing is taking a front seat for Hyster Company  and our new marketing partner, the Jackson Marketing Group,  to meet our  2010 goals and objectives.  We are eager to invest in local marketing activities but need a local resource to ensure the effective deployment.
At this time, we’d like you to designate a Dealer Marketing Manager.  This person would have the responsibility to coordinate and execute with Hyster Company and Jackson Marketing Group, the various marketing plans (On-line Marketing, Search Engine Optimization, Direct Mail Programs – print and electronic, Ad Campaigns – print and electronic, Database Development and Management, etc.) on behalf of your dealer organization.
Dealer Organization:      
Marketing Manager:      

Location:      
Email Address:      
Your dealer organization might be large enough to have more than one Marketing Manager delegate.  If that is the case, please submit one form per person.  Please submit this form electronically to Lorri Lewis @ lorri.lewis@hyster.com or print and return via fax to:  (252) 931-5558 no later than January 25th, 2010.  Please call Lorri if you have any questions (252) 931-5679.
Throughout the year, we will be sending out Marketing Communications, asking for participation in Marketing Webex Events, as well as hosting a potential Marketing Manager Summit meeting, where dealer marketing teams from around the country would gather and share best-practice ideas to increase dealer revenue.  A major portion of the meeting would be devoted to a complete understanding of what is provided today through our programs, making sure everyone is using the programs to their fullest advantage, and soliciting ideas for future efforts. 

We look forward to working with you in 2010 to ensure our mutual success!
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